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ADVERTISING 
How to Select an Advertising Agency, F. E. Schaffer, November 


AUDIO-VISUAL 


How Readers Help to Sell Sunset With Their Own Movie, 
D. Leary, Jr., June 


Sight and Sound (column), S. D. Smith, January-December 


Corporate Social Responsibility: PR's Last Big Chance?, J. Paluszek, 
November 


Public Relations Profile in Transition, January 


COMMUNICATIONS 


Communications Compression: The Sick Society Syndrome, 
J. V. Neeson, January 


Credibility—Key to Communications Success, S. C. Rafe, June 
Goodbye Bonanza-Land, R. F. Bundy, June 

If Anything Can Go Wrong-—'it Will, F. R. Harris, February 
ITT's Approach to Corporate Advertising, November 

Taking the Times to Campus Listen-ins, A. A. Morisey, June 


COMMUNITY 
Community Relations at its Best, S. D. Smith, September 


CONSUMERISM 
And Now a Word from the Consumer, V. Knauer, December 


at ey PR Gap Between Hospital Provider and Consumer, 
lock & M. Elliott Taylor, August 


Business Pipeline to the Consumer, W. D. Lee, December 


Cereal Companies Get Letters That Go Snap, Crackle and Pop, 
S. E. Jordan, May 


Congress and the Consumer, J. D. Ritchie, December 
Consumerism Bibliography, December 

Correcting an Image for Contact Lenses, G. A. Marken, May 
The Glass Curtain is Breakable, P. J. Celliers, June 


How pon Business Doesn't Explain Itself Better, C. Madden, 
ember 


National, State and Local Consumer Organizations, December 
Prosumerspeak, R. G. Pearson, December 


Reports From the Consumer Relations Study Groups (Sub-Councils 
on Credit and Related Terms of Sale, Product ——. Packaging 
and Labeling, Warranties and Guarantees, Complaints and 
Remedies, erformance and Service, Advertising and Promotion) 


Surveying the Scene, December 


They All Came Running .. . For Public Relations Help, L. J. 
Bieringer, May 


What Should the PR Practitioner Be Doing, J. R. O’Connell, December 


CORPORATE 
The Coming Age of the PR Man, J. en November 


Corporate Advertising: Those Who Try It. . . Like It (Case 
Histories), November 


Corporate Chiefs Help College Develop PR Course, E. W. Pease, 
September 


Corporate Social Responsibility: PR’s Last Big Chance? 
J. Paluszek, November 


Expenditures for Corporate and Association Advertising, '70-'71, 
jovember 


ITT’s Approach to Corporate Advertising, November 
Organizing the Communications Effort, C. W. Moodie, November 


Solving the Corporate Image Problem: An Integrative Approach, 
D. H. Furse and C. F. Steilen, November 


What's Ahead for Corporate Advertising, R. J. Stone, November 


ECOLOGY 
Environmental Update (column), E. L. Jaffee, October-December 


EDUCATION 


Corporate Chiefs Help College Develop PR Course, E. W. Pease, 
September 


D-A-Y Launches A Fleet of Internships, R. Trask, September 
How We Train Students for PR Careers, R. D. Wiley, September 
Let’s Delete the Hyphen, A. Westland, September 

Making it in the Seventies, F. H. Teahan, May 


EMPLOYEE 
Credibility—Key to Communications, S. C. Rafe, June 


FINANCIAL 


Annual Report iy ay! Needs More Communication, Less 
Decoration, P. Douglas, February 


Another View of the Annual Review, G. Hobgood, February ‘ 
Bridging the Big Gap in Corporate Reporting, E. H. Crown, February 
Confessions of a Reformed Broker, G. Werba, Aprii 
Everything Counts Now in Financial Relations, D. J. Edelman, April 
—_ News That Clicks With Radio-TV News Media, L. Nelson, 

pr 
Full Disclosure: Dream or Reality? R. K. Otterbourg, June 
How to Give New Life to Your Annual Report, R. L. Arnold, October 


How to Keep Your Annual Report Costs in Line, J. W. Kutchin & 
D. Levy, February 


Investment Clubs: Conduit to Investors, C. E. Moore, April 
Inside NIRI: Improving the Breed, A. R. Roalman, April 


on the Public Pulse and the Corporate Thumb off 
le, Luery, February 


= a Mistake: Instant International Image-Making, J. R. Kuhn, 
pri 


New Disclosure Rules: More “Public” Information, R. W. Taft, April 
The Peak-Week Papers, J. R. Whitehouse, April 


Planning for an Old Fashioned, Quiet, Orderly Annual Meeting, 
P. Kavanagh, March 


“Put on Your Overcoat”, E. P. Diggins, October 


wy Financial Relations Code Gets Wide Exposure, Recognition, 
pr 


Round Three Coming Up in Campaign GM, A. G. DeLorenzo, March 
The SEC Strikes Again, R. S. Seltzer, April 


Stockholder Proposals Rules Being Revamped by the SEC, E. O. 
Raynolds, March 


Tips from the Exchange, E. Miller, April 

To Consent .. . Or Not to Consent, M. J. Simon, March 

Tomorrow's Annual Report: Paragon of Communication, R. A. Lewis, 
February 


Warning Signs of Thin Ice... An Interview With R. Cheney, April 
What's Cooking in Financial Public Relations, F. J. Malley, April 


FUND RAISING 
Raising Funds—Electronically, N. L. Halpern, May 


GOVERNMENT 

Congress and the Consumer, J. D. Ritchie, December 

The Federal Occupational Safety and Health Act, E. J. Kehoe, August 
Washington Focus (column), A. Hattal, January-December 


HEALTH & WELFARE 


Bridging the PR Gap Between Hospital Provider and Consumer, 
Block & M. Taylor, August 


oasten an Image for Contact Lenses, G. A. Marken, May 
The Federal Occupational Safety and Health Act, E. J. Kehoe, August 


The Health Industry: New Opportunities for PR Professionals, T. J. 
Rosenberg, August 


tay a Dilemma of an Unwanted Service, F. G. Davis, 

ugus 

VD: Public Health Menace and Public Relations Paradox, F. E. 
Hewens, January 


We “Grew up” Too Quickly, G. E. Cartmill, August 


INTERNATIONAL 


Mistake: Instant International Image-Making, J. R. Kuhn, 
pr 


LAW 


To Consent . . . Or Not to Consent, M. J. Simon, March 


MANAGEMENT 


a System for Quantifying PR Output, L. N. Daniels, 
janua 


Public Relations Profile in Transition, January 
Translating PR Services in Management Terms, A. M. Merims, 
January 


= 


MARKETING 
The Artful Catalyst in Marketing Chemistry, R. M. Detwiler, May 


MEDIA 

The Artful Catalyst in Marketing Chemistry, R. M. Detwiler, May 

Financial News That Clicks With Radio-TV News Media, L. Nelson, 
Ma 


Getting Coverage on TV Isn't as Tough as You May Think, H. A. 
Schendorf, May 


How Readers Help to Sell Sunset With Their Own Movie, 
Leary Jr., June 


The Peak-Week Papers, J. R. Whitehouse, April 
Raising Funds—Electronically, N. L. Halpern, May 


PHOTOGRAPHY 


How to Shoot Executives (And Live To Hear Their Portraits 
Praised), P. Halsman, July 


Tips on Taking the Boss’s Picture, C. H. Haynes, February 


PRESS RELATIONS 


The Tragic Fallacy: The Press and Public Relations Under Siege, 
R. M. Detwiler, July 


PRODUCT PUBLICITY 
The Artful Catalyst in Marketing Chemistry, R. M. Detwiler, May 


PUBLIC RELATIONS 

P. T. Barnum: Master Publicist, B. K. McKee, October 
D-A-Y Launches a Fleet of Internships, R. Trask, September 
Making it in the Seventies, F. H. Teahan, May 

New National Resource Looms Large, M. W. Wilson, March 


PR Gestalten—A System for Quantifying PR Output, L. N. Daniels, 
January 


The Professional Reader (column), J. C. Bateman, January-November 


A Professional Approach to Job Hunting, W. F. Welch, October 
Public Relations Profile in Transition, January 


The Tragic Fallacy: The Press and Public Relations Under Siege, 
R. M. Detwiler, July 


Translating PR Services in Management Terms, A. M. Merims, 
January 


PRSA 
Prestigious Silver Anvils Provide Helpful References, July 
Public Relations Looks at Itself, E. J. Menninger, October 


Revised Financial Relations Code Gets Wide Exposure, 
Recognition, April 


The SEC Strikes Again, R. S. Seltzer, April 
A View of the PRSA Institute, J. R. O'Connell, Jr., September 
Warning Signs of Thin Ice... An Interview With R. Cheney, April 


RESEARCH 
The Artful Catalyst in Marketing Chemistry, R. M. Detwiler, May 


Cereal Companies Get Letters That Go Snap, Crackle and Pop, 
S. E. Jordan, May 


Making it in the Seventies, F. H. Teahan, May 


SAFETY 


The Federal Occupational Safety and Health Act, E. J. Kehoe, 
August 


SPECIAL EVENTS 

Community Relations at its Best, S. D. Smith, September 

How to Give New Life to Your Annual Report, R. L. Arnold, October 
If Anything Can Go Wrong-—It Will, F. R. Harris, February 


YOUTH 
Taking the Times to Campus Listen-Iins, A. A. Morisey, June 


BOOK REVIEWS FROM THE PROFESSIONAL READER 


The Asian Newspapers’ Reluctant Revolution, J. A. Lent, August 
oo Pe Press Councils in America, W. L. Rivers, W. Blankenburg, 


tarch, E. Reeves, November 
Basic Books in the Mass Media, E. Blum, August 
Bibliography of Master’s Theses, R. Simon, (Ed.), January 
Blacks in the City, G. Parris & L. Brooks, August 
California Publicity, E. Pomada & M. Larsen, August 
Designs for Persuasive Communication, O. Lerbinger, September 
Dimensions of Change, D. Faburn, April 
Fruits of Propaganda in the Tyler Administration, F. Merk, May 


Graphic’s Annual Reports: Conception & Design of Annual Reports, 
R. A. Leins, April 


Hathorn’s Suburban Press Directory, Association Release Survey, April 
The History of Management Thought, C. S. George, Jr., August 


In the Name of Profit: Profiles in Corporate Responsibility, 
R. L. Heilbroner, June 


Journalism Abstracts, W. Danielson (Ed.), January 
Mass Media and the Supreme Court, K. S. Deval, April 


Mass Media in the Marketplace, M. E. McCombs, November 
The Movie Business, W. A. Bluem & J. E. Squire, August 


Neu, Frank R., Papers of, (State Historical Society-Wisconsin), 
February 


New York Times Guide to Dining Out in New York, April 
O'Dwyer’s Directory of Public Relations Firms, J. O'Dwyer, August 


Persuasion: The Theory & Practice of Manipulative Communication, 
G. N. Gordon, March 


Photographic Communication, R. Smith, August 

The Practice of PR, L. R. Blumenthal, July 

Pressures on the Press, H. Kriegbaum, May 

Professional's Guide to PR Services, R. Weiner (Ed.), April 

Promoting Your Cause, H. Bloomenthal, September 

Readings in Mass Communication, M. E. Emery & T. C. Smythe, 
August 


Religious News Press in Appalachia, G. Slaats, April 
Silent Politics, L. Bogart, August 
Ulrich’s International Periodicals Directory, R. R. Bowker, April 


